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April 30, 2026

To,

The Secretary,

Listing Department,

BSE Limited

P.J Towers, Dalal Street, Fort,
Mumbai - 400 001

SCRIP CODE: 539288

SUBJECT: INTIMATION UNDER REGULATION 30 OF SEBI (LODR) REGULATIONS, 2015 -
OFFICIAL LAUNCH OF "AVI HEALTH AI" (ASHWINLTECH) AND SUBMISSION OF
INVESTOR PRESENTATION.

Dear Sir/ Madam,

In compliance with Regulation 30 of the Securities and Exchange Board of India (Listing
Obligations and Disclosure Requirements) Regulations, 2015, we are incredibly proud to
announce a landmark milestone in the digital transformation of AVI Polymers Limited.

The Board of Directors is thrilled to inform the exchange and our shareholders that our flagship
personal-healthcare Al platform is now officially LIVE and operational at https://ashwini.tech.

The Launch of Ashwini.tech (AVI Health Al)

Developed by our wholly-owned tech subsidiary, AVI Health Al brings a paradigm shift to India's
digital healthcare ecosystem. Engineered specifically for India's mobile-first generation, the
platform is now actively deploying:

1. Real-Time Wellness Analytics: Continuous, Al-driven preventive health tracking.
Diagnostic Assistance: Advanced, multimodal Al tools designed to democratize access
to preliminary healthcare insights.

3. Health-as-a-Service (HaaS) Architecture: A highly scalable, high-margin digital
infrastructure ready for rapid user acquisition.

Completing the Dual-Tech Ecosystem

With our Agritech platform (KrishiBuddy) already live and scaling, the successful launch of
Ashwini.tech ahead of our May 3rd target completes the foundational build-out of our dual-
engine Al strategy. AVI Polymers is now firmly positioned at the lucrative intersection of two of
India's largest and fastest-growing digital markets: AgriTech and HealthTech.
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This successful technological deployment, fully funded by our pristine zero-debt balance sheet
and recent ¥89.99 Crore capital infusion, sets the stage for immediate commercialization and
ecosystem monetization in FY27.

Investor Presentation Enclosed

To provide our shareholders and the broader investing community with deeper insights into the
platform's capabilities, target addressable market (TAM), and multi-channel revenue modeling,
we have attached a comprehensive Investor Presentation to this filing.

The attached presentation outlines the strategic roadmap for Ashwini.tech and details how this
launch will drive sustained, long-term shareholder wealth creation following our historic ¥312.11
Crore FY26 revenue milestone.

We request you to kindly take this momentous update on your records and disseminate the same
for the information of the stakeholders and the public at large.

Thanking you,
Yours faithfully,
For, AVI POLYMERS LIMITED

C H I NTA N Y Digitally signed by CHINTAN Y

PATEL
PAT E L Date: 2026.04.30 11:30:03 +05'30"
CHINTAN YASHWANTBHAI PATEL
Managing Director
DIN: 10774473
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Ashwini — The
Family Health
Almanac




The Question

WHERE, EXACTLY,
IS YOUR FAMILY'S
MEDICAL HISTORY?

* In afolder.

* Inside a forwarded email.

» Behind a hospital login no one can find.
» Photographed and forgotten.

» Asked again at every consult.
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The Answer

One almanac. One household.

One source-linked timeline.

Ashwini creates a calm,
source-linked timeline from a
lifetime of medical records.

No diagnosis. No guesswork.
Just clarity.

SOURCE-LINKED

Every data point is
traced back to its origin.

NO DIAGNOSIS

We explain. Your
doctor decides.

YOUR DATA,
YOUR HOUSE

Export at any time.



Why Now

Three ralls just got laid. Ashwini rides on top.

07 ABDM

Ayushman Bharat Digital Mission
6/7/0M+ ABHA accounts

420M+ records linked
The state laid the rails.

\\

02 DEVICES

825M+ internet users
Sub-$0.20/GB data

UPI-grade rails

The on-ramp problem is solved.

03 DEMOGRAPHICS

The Sandwich Generation
35-55-year-olds managing
parents & children

The household is the unit.



Whitespace

A Market Crowded with Transactions,
Yet Empty Of Records. Ashwini - Family PHR

High

The PHR layer is structurally
underserved.

Teleconsults

Major players dabble, but lack ®

.0 E-pharmacy

category-defining household-PHR Diagnostics
products.

Low

The space remains open. Low OMPETITION High



The Product - Six Instruments

Six gentle instruments, working in concert to create a unified medical history.

. The Reader 1. The Timeline Ii. Explain My Lab
OCR + clinical Every visit, test, Plain-English
extraction. English & prescription — & @ —J explanations
Indian language chronologically, \ grounded in your
printouts. source-linked. unique trends.

H Té'"’;a'ﬁo 1 1 ”r! 7 ° J\*&‘.“‘T :. )
 Bdaghon Doctor Pack The Household

A Schedules,
@ adherence, refills.

Dose changes route
to the prescriber.

One-page printable Family profiles.
visit summary, @ Role-aware caregiver
ready to go. @ access.

Ashwini v0.1 | Investor Brief \ Part of the Ashwini ecosystem. All rights reserved. 2026.



Live in Private Beta

A real product, already
live in private beta.
Accessible, functional,
and ready for use.

136/86 80 138

vitalical

Trend dowding

Fri

~ose down 18 pts since starting
Metformm HbA1c recheck due May 10.

demo@ashwini.health - Demo1234!
ashwini.tech —
‘Open the link. The product is real.’




The Assistant

Ask in plain English.
Get answers grounded
In the records.

Conversational Al: Ask questions
naturally, without jargon.

» Fact-Based Summaries: Get clear,
grounded information from records.

+ Verifiable Citations: Every claim is linked
to a source document.

Llama on Grog - sub-second responses - Every claim cited via [doc:ID] - Red-flag symptoms bypass the model

This is an information aid, not medical advice. - (doc]



The Pact

An almanac, not an oracle.
The promise we make with every household —
written plainly so we can be held to it.

01— No diagnosis, ever.

02 — No dosage changes.

03 — Source-linked or not at all.
04 — Conservative red-flagging.
05 — Your data, your house.

06 — Role-aware careg@iving.

and clinical safet ¢ Investor Brief - Vol. 01 - Launched by AVI Polymers Ltd. - Built in India - Est. 2026 - In Private Beta.



Business Model
One data layer. Many revenue engines.

ENGINE - MECHANISM - TIMING  Consuimer
Subscription
Consumer Subscription Family-tier GA launch
_ NRIPremium
e caregiving
NRI Premium Diaspora caregiving  6-12 months %‘:’1 2
5 s
Doctor Pack Channel Hospital & clinic OPD Year 2 §
§> Insurance
Insurance White-label  Cohort data Year 2-3 & N Vhiemee
T
= it - Opt-in cohorts
Pharma RWE Opt-in cohorts Year 3+ N\ ABDM
grade HIU
ABDM Gateway Consumer-grade HIU Strategic

Time

The same data layer feeds each engine. Incremental revenue does not require incremental cost.



Unit Economics - lllustrative
‘'The economics are software, not service.’

ot @X ()

Lower inference cost vs GPT-4- OCR cost per document — Clinicians on payroll, pharmacy
—class APIls — Llama on Groqg reused indefinitely inventory, or logistics fleet

“lllustrative architectural advantage — not a financial forecast.”



Go-to-Market

Acquisitionis
Intrinsically
viral.

\ o@§
2 CQ
@

» Household onboarding multiplies

signup - 1 caregiver = 4-6 profiles.

» Doctor Pack is a direct-response

artefact for the brand.

» Multilingual roadmap (Hindi, Bengali,

Gujarati) addresses Bharat, not just
metro English.



The Promoter

Backed by a listed entity.
Listed-company governance.

Launched under AVI Polymers Ltd.,
a listed Indian corporate group.
Investors gain audited reporting
and disclosed subsidiaries.

This materially de-risks the bet.

1. Audited Governance. Listed-company-grade disclosures and board oversight.
2. Patient Capital Cushion. Growth at the pace trust requires, not VC-burn.

3. Credible Exit Pathways. Strategic acquirer or spin-out IPO.




Risk Posture

Designed against the failure modes of consumer healthtech

\\ i | ™ | 7 A ™1 /N NIO
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Clinical liability from Al ‘diagnoses’ ‘No diagnosis, ever’ pact; Al grounded only in user’'s documents
Medical-device classification Information aid, not clinical decision support. Outside CDSCO triggers
DPDPA / privacy exposure Source-linked, role-aware, user-controlled export

Hallucination Every claim cites a [doc:ID]. Model answers from records

Doctor backlash Doctor Pack for efficient consults. No unprescribed dose changes
CAC explosion Household onboarding + viral Doctor Pack = built-in distribution

Secure your history at ashwini.tech



The Investor Takeaway
Ten reasons this is the rare consumer-healthtech bet.

e i 6. Massive Tailwinds —
1. Real Product, Live in Market o " ABDM integration & 875M users o S25M
2. Underserved Category — 3 A 7. Multi-engine Monetization — e
Family PHR has no incumbent. Ashwini Diversified revenue streams. |
3. Defensible Positioning — Fg _ @ 8. Listed Promoter — sl @
‘Almanac, not Oracle’ moat. : AVI Polymers Ltd. governance. n_]

O. Premium Brand —
Editorial UX, not ad-heavy.

4. Compounding Moat —

Data gravity increases with uploads.

+
1]
0
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O. Modern Al Stack — @\—@ 10. Risk-conscious Desigh— & & &

Llama on Groq, grounded RAG. Pre-emptive risk management. (v (v (Y
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